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Tobacco- Free Funding Policies
Part One: Preparing for a Policy



Tobacco-Free Funding Lesson Plan

1. Have students break into groups. Groups of 2-4 are recommended.  

2. Question/discussion: What is a nonprofi t organization?  
- An organization that works for a common goal instead of making money. 
Examples: Helping low income families, educating youth, giving aid after a storm or fl ood.    

 
3. Question/discussion: Why do you think the tobacco industry gives donations to nonprofi ts? 

4. Pass out tobacco industry quotes on donations.

5. Have students in groups read and discuss quotes.

6. Pass out tobacco industry charitable giving sheets. Have students read over sheets. Have students be 
prepared to report on “who receives money that surprises you?” 

Many tobacco organizations give donations. The most comprehensive list can be found on Philip Morris’s 
parent company Altria site at http://www.altria.com/responsibility/4_5_3_ourgrantees.asp 

7. Have students discuss fi ndings from Altria charitable donation sheets.

8. Question/discussion: What is your impression or view of these organizations now that you know they take 
tobacco money? 

9. Pass out Search Institute website info. Question/discussion: Does who they take money from fi t with their 
mission? 

10. Question: Based on your quote why do you think the tobacco industry gives donations to organizations? 
- Sell tobacco/ brand identity  (youth) 
- Stop unfavorable laws
- Create positive laws
- Create positive image of corporate giving
- Silence the community
- Other

11. Question: Based on what you have learned, why is it a good idea to have a tobacco free-funding policy in 
writing versus a verbal policy?

- Protect organizations image
- Protect the people you serve
- All staff/members will know about policy
- Policy will remain in place even if staff leave 
- Makes a statement against the tobacco industry
- Protect ability and credibility to speak out against the tobacco industry  
- Other
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“Today’s teenager is tomorrow’s 
potential regular customer, and the 
overwhelming majority of smokers fi rst 
begin to smoke while in their teens…
It is during the teenage years that the 
initial brand choice is made.” 

Myron E. Johnson, Philip Morris Researcher, 1981
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“Tobacco company sponsorship has the 
same effect on children as traditional 
tobacco product advertisment and 
promotion.”

Cornwell, T Betina, and Maignan, Isabella.                                                                                       
An International Review of Sponsorship Research. 
Journal of Advertising, 1998:27(1): 1-21.                                                                                     
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“Our objective is to communicate that 
the tobacco industry is not interested 
in having young people smoke and to 
position the industry as a concerned 
corporate citizen in an effort to ward 
off further attacks by the anti-tobacco 
movement.” 

British American Tobacco, 1993
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“…The ultimate means for 
determining the success of the [youth] 
program will be: 1) a reduction in 
legislation introduced and passed 
restricting or banning our sales and 
marketing activities; 2) passage of 
legislation favorable to the industry; 
and 3) greater support from business, 
parents, and teacher groups.” 

J.J. Slavitt, Director of Policy and Planning Philip Morris
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“Opportunities should be explored by 
all companies so as to fi nd non-tobacco 
products and other services which can 
be used to communicate the brand 
or house name, together with their 
essential visual identities…to ensure 
that cigarette lines can be effectively 
publicized when all direct forms of 
communication are denied.” 

British American Tobacco, 1979
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Source: Altria Website, 6/2010























































Source: Search Institute Website, 6/2010






