Tobacco 101Price
Discounting
The tobacco industry knows that high prices prevent youth from
ever using tobacco products and helps addicted or llifelong
smokers quit. That's why the tobacco industry spends millions on
coupons and promotions such as "Buy One, Get One." After
today’s lesson, the students will understand that tobacco companies
use coupons and promotions to make their products more
appealing and accessible so young people are more likely to smoke
and current smokers are less likely to quit.
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Learning Objectives

After this lesson, students will be able to:
Restate key facts about how tobacco companies use price
discounting;
Discuss the amount of money spent and specific marketing tactics
used by tobacco companies; and
Explain how tobacco companies use coupons and promotions to to
persuade young people to try smoking and discourage current
smokers from quitting.
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Computer with internet access or computer with USB drive that contains the
Don’t Discount My Life video
Copies of Don’t Discount My Life factsheet
Copies of advertisements
Paper
Writing utensils
White board markers

Warm-up and Introduction: 5 minutes
Video & Discussion: 10 minutes
Price Discounting Factsheet & Discussion: 10 minutes
Price Discounting & Coupon Activity: 20 minutes
Exit Ticket: 5 minutes

Total Time: 50 minutes

Have the warm-up question ready for the students as they walk into class.
Double check the sound for the video. If streaming the video from YouTube, ensure you
have a working internet connection.
Have the discussion questions posted on the board.
Either project the photos of tobacco coupons and promotions from the computer or
have printed copies ready to hand out.

Warm Up Activity and Introduction

Total Time: 5 minutes

Before the students arrive, have the following questions projected on the
board:
Have you ever used a coupon on something you didn’t need?
What was that item?
Why did you use the coupon?
Conversation Prompt: Imagine that you were trying to give up your favorite item (snack, clothing,
electronics, etc.), but you found it was on sale. It’s a good sale! BOGO, 75% off OR you have a
coupon (on your phone, in your email, in the mail)! What would you do? Could you resist the
urge to buy it?
What if those coupons were sent by push notification to your phone? Every time you opened
your phone you saw a new coupon for a great deal on your favorite product. How do you think
that would affect whether you bought the item or not?

Notes
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Video and Discussion

Total Time: 10 minutes

Before playing the video, ask the students to listen for things that surprise
them.
Don't Discount My Life (1:30)
https://www.youtube.com/watch?v=OGRmGFDvzpA

After the video finishes, have students discuss the following questions with
people at their table or in groups:
What types of coupons and promotions have you seen in your community?
In the video, we saw many different tactics used by tobacco companies to
distribute discounts and promotions. What surprised you about their
tactics?
What other tactics have you seen that weren’t shown in the video?

Notes
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Factsheet and Discussion

Total Time: 10 minutes

Have a student pass out the “Don’t Discount My Life” factsheet.
Ask for students to read through the factsheet.
After the students have finished reading the document, ask them to turn
and tell their neighbor one thing they learned from the factsheet that
surprised them. Allow two minutes for this mini-discussion.
Call the students back together and ask for volunteers to share what they
learned with the larger group.
If students aren’t offering to volunteer responses, ask the following
questions to prompt responses. Give students some time to think before
you jump in with a response.
Are you surprised that tobacco companies spent more than $7.7 billion in
2016 to reduce the price of cigarettes and smokeless tobacco for
consumers?
How do you feel about the fact that young smokers, women, and African
Americans are more likely to be targeted by coupons or promotions?
One-third of adults use a tobacco coupon every time they receive one. How
do coupons and promotions hinder quit attempts?
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Coupon Activity

Total Time: 20 minutes

Show students different coupon examples.
Have students come up to the front and point to different coupons or
promotions and explain what makes the coupon or promotion appealing.
If students are not able to come up with reasons why the coupons or
promotions are appealing, ask the following questions:
What is the coupon or promotion?
Who does the coupon or promotion appeal to?
What else is being “sold” in the coupon or promotion?

Repeat the process with the other images.

Included in this:
3 main cigarette companies coupons/promotions
3 smokeless tobacco companies coupons/promotions
3 vaping/e-cigarette companies coupons/promotions

After going through all the coupons and promotions, ask the students the
following questions:
What were some tactics that showed up in different coupons or
promotions?
Were there differences between e-cigarette, smokeless, and cigarette
coupons?
How do coupons and promotions like these keep people hooked and
convince others to start smoking?
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Notes
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Exit Ticket

Total Time: 5 minutes

Post the following question on the board and have students write their
answers on a piece of scrap paper and include their name. Have students
hand in this paper before they leave for the day.
What steps do you think we should take to break the cycle of people
becoming addicted to tobacco?

Notes
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Virginia Slims
5/15/2021
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JUUL: 12/16/2019
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Skoal: 6/2/2021
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Camel: 8/25/2021
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American Spirit: 8/20/2021

Vuse: 8/23/2021

Vuse: 7/24/2021
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Red Seal: 8/11/2021
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General Snus: 8/10/2021
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